South Hunsley School — Media
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Media at South Hunsley School

Through studying a wide range of diverse media products, our students will become critical, intelligent consumers
of the mass media. They will become media literate in our ever-changing digital world. Students will understand the
importance the mass media plays in the modern world and how powerful the media can be in shaping our society,
our culture and our identity.

Our students will be provided every opportunity to become critical thinkers, active listeners and will even the
opportunity to apply their skills and become media producers by creating their own media products.




GCSE Media Curriculum Map

This maps a student’s journey through school, from Year 10 to Year 11, showing the topics studied in each year.

Year 10 Year 11
GCSE Media Studies GSCE Media Studies

Introduction to Media Studies: Media Language, Representation,

. Component 2, Section A - Television Crime Drama
Audience and Industry P ! visi [ r

Component 1, Section A - Print advertisements Component 2, Section B - Music Video and online media

Component 1, Section A - Magazine front covers

Component 1, Section A - Film marketing

Component 1, Section B - Film industry

Component 1, Section A - Newspapers front covers

Component 1, Section B - Newspaper industry and audience

Component 1, Section B - Radio

Component 1, Section B - Video games

NEA — Creating a Media Product (End of Y10 and Y11)




